
The South East Asian Journal of Management The South East Asian Journal of Management 

Volume 2 
Number 1 April (2008) Article 5 

4-30-2008 

Assessing Measurement Invariance of Customer Value Scale Assessing Measurement Invariance of Customer Value Scale 

across Two Distinct Groups of Managers and Customers across Two Distinct Groups of Managers and Customers 

Hanny N. Nasution 
Department of Marketing, Monash University, Australia, hanny.nasution@yahoo.com.au 

Follow this and additional works at: https://scholarhub.ui.ac.id/seam 

 Part of the Management Information Systems Commons, and the Management Sciences and 

Quantitative Methods Commons 

Recommended Citation Recommended Citation 
Nasution, Hanny N. (2008) "Assessing Measurement Invariance of Customer Value Scale across Two 
Distinct Groups of Managers and Customers," The South East Asian Journal of Management: Vol. 2: No. 
1, Article 5. 
DOI: 10.21002/seam.v2i1.5581 
Available at: https://scholarhub.ui.ac.id/seam/vol2/iss1/5 

This Article is brought to you for free and open access by the Faculty of Economics & Business at UI Scholars Hub. 
It has been accepted for inclusion in The South East Asian Journal of Management by an authorized editor of UI 
Scholars Hub. 

https://scholarhub.ui.ac.id/seam
https://scholarhub.ui.ac.id/seam/vol2
https://scholarhub.ui.ac.id/seam/vol2/iss1
https://scholarhub.ui.ac.id/seam/vol2/iss1/5
https://scholarhub.ui.ac.id/seam?utm_source=scholarhub.ui.ac.id%2Fseam%2Fvol2%2Fiss1%2F5&utm_medium=PDF&utm_campaign=PDFCoverPages
https://network.bepress.com/hgg/discipline/636?utm_source=scholarhub.ui.ac.id%2Fseam%2Fvol2%2Fiss1%2F5&utm_medium=PDF&utm_campaign=PDFCoverPages
https://network.bepress.com/hgg/discipline/637?utm_source=scholarhub.ui.ac.id%2Fseam%2Fvol2%2Fiss1%2F5&utm_medium=PDF&utm_campaign=PDFCoverPages
https://network.bepress.com/hgg/discipline/637?utm_source=scholarhub.ui.ac.id%2Fseam%2Fvol2%2Fiss1%2F5&utm_medium=PDF&utm_campaign=PDFCoverPages
https://scholarhub.ui.ac.id/seam/vol2/iss1/5?utm_source=scholarhub.ui.ac.id%2Fseam%2Fvol2%2Fiss1%2F5&utm_medium=PDF&utm_campaign=PDFCoverPages





































	Assessing Measurement Invariance of Customer Value Scale across Two Distinct Groups of Managers and Customers
	Recommended Citation

	Assessing Measurement Invariance of Customer Value Scale across Two Distinct Groups of Managers and Customers

